
L ~AT&T

Robert W. Quinn, Jr. Suite 1000
Federal Government Affairs 1120 20th Street NW
Vice President V Washington DC 20036

2024573851
FAX 202 457 2545

August6, 2002

Via ElectronicFiling
Ms. MarleneH. Dortch
Secretary
FederalCommunicationsCommission
445 l2~~Street,SW, RoomTWB-204
Washington,DC 20554

Re:
IntheMatterofReviewofSection251 UnbundlingObligationsofIncumbentLocal
ExchangeCarriersandImplementationoftheLocalCompetitionProvisionsin theLocal
TelecommunicationsAct of1996,CC DocketNo. 01-338;96-98;98-147

In theMatterofAppro~,riateFrameworkfor BroadbandAccessto theInternetOver
WirelineFacilities,CC DocketNo. 02-33;95-20; 98-10

DearMs. Dortch:

Yesterday,DavidDorman,PresidentofAT&T, JamesCicconi,GeneralCounsel& Executive
Vice- President,Len Cali, Vice President& Director, andI metwith CommissionerAbernathyand
MatthewBrill, CommissionerAbernathy’sLegal Adviser,to discussissuesrelatedto the
aforementionedproceedings.Duringthecourseofthatdiscussion,weupdatedtheCommissioneron
theprogressAT&T hasmadein the localmarketentryaswell ashowAT&T’s offer hasbeenreceive
in themarketplace.In addition,weemphasizedthatAT&T remainscommittedto providing
competitivetelecommunicationsservicesto all of its customersandthatAT&T mustcontinueto have
accessto incumbentnetworkelementsto providethosebenefitsto themarketplaceandto beableto
obtainassoonaspossibleaccessto thoseelementselectronically. We distributedtheattached
documentsto CommissionerAbernathyandMr. Brill duringthatmeeting.



Thepositionsexpressedby AT&T wereconsistentwith thosecontainedin theComments
andex partefilings previouslymadein theaforementioneddockets.Oneelectroniccopyofthis
Noticeis beingsubmittedfor eachofthereferencedproceedingsin accordancewith the
Commission’srules.

Sincerely,

Enclosure
cc:CommissionerKathleenAbernathy

MatthewBrill
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Thesereturnsareclearlyexcessive.For example,Bell specialaccessrevenuesexceedan 11.25%rateof
returnby morethan$2.5 billion for SBC,morethan$1 billion for Verizon,morethan$966million for
BellSouth,andmorethan$710million for Qwest. Theseexcessivechargesserveasamonopolytax on
theinformationneedsof theNation’s largestbusinessesand asadragon theentireeconomy.
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J.D. Power and AssociatesReports:
Cincinnati Bell Ranks Highest in CustomerSatisfaction Among

Residential Local TelephoneServiceProvidersfor SecondConsecutiveYear

Study ShowsSubstantialIncreasein OnlineBill PaymentActivity

FOR IMMEDIATE RELEASE: August 1, 2002

WESTLAKE VILLAGE, Calif.—Cincinnati Bell, which providestelecommunicationsservicesto

partsof Ohio andKentucky, rankshighestin customersatisfactionamongU.S. local telephoneservice

providersfor thesecondconsecutiveyear,accordingto theJ.D. PowerandAssociates2002Residential

Local TelephoneCustomerSatisfactionStud?Mreleasedtoday.

CincinnatiBell also rankedhighestfor thesecondstraightyearin long distanceamong

mainstreamusersin theJ.D. PowerandAssociates2002 ResidentialLong DistanceCustomer

SatisfactionStudy,~ which wasreleasedlastmonth. This marksthefirst time a companyhas

clinchedawardsin both studiestwo yearsin a row sincethe inceptionof the wireline studiesin 1995.

CincinnatiBell’s outstandingoverallperformancein theResidentialLocal TelephoneCustomer

SatisfactionStudywasreinforcedby its strongperformancein five ofthesix keydriversof satisfaction:

image,billing, costof service,performanceandreliability, andcustomerservice. Thesixth driver of

satisfactionis offerings andpromotions.

“Cincinnati Bell demonstratesan exceptionalability to resolveproblemswhenfirst contacted

by acustomer,”saidSteveKirkeby, seniordirectorofthetelecommunicationspracticeat J.D. Power

and Associates.“As a result,thecompanyhasimprovedits timely resolutionofcustomerproblemsto

an industry-leading82 percent.”
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Thestudyshowslocal telephoneservicecustomerscontinueto visit theircarrier’sWebsite

morefrequentlythanin thepast—13percentin 2002, up from 9 percentin 2001.

AmongWebsiteusers,onlinebill paymentincreaseddramaticallythis year, rising from 12

percentin 2001 to 21 percent,andthoseusing theInternetto reviewabill increasedfrom 29 percentto

40 percentduring thesameperiod.

“We also sawimprovementin satisfactionscoresfor theonline billing experience,rangingfrom

how effectivelythebilling informationis displayedto thevarietyof paymentoptionsavailable,”said

Kirkeby. “The effortsof local carriersto improveelectronicbill paymentis veryapparentandclearly

appreciatedby consumers.”

The2002 ResidentialLocal TelephoneCustomerSatisfactionStudyis basedon responsesfrom

nearly 11,500householdsnationwide.

Headquarteredin WestlakeVillage, Calif., J.D. PowerandAssociatesis a global marketing
informationservicesfirm operatingin key businesssectorsincludingmarketresearch,forecasting,
consulting,training andcustomersatisfaction. Thefirm’s quality andsatisfactionmeasurementsare
basedon responsesfrom millions of consumersannually. Mediae-mailcontact:
michael.greywiU(~jdpa.comor john.tews(~jdta.com.

No advertisingorotherpromotionalusecanbe madeoftheinformationin this releasewithout
theexpressprior writtenconsentof J.D. PowerandAssociates.www.jdpa.com
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2002 Residential Local Telephone
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Source: J.D. Power and Associates 2002 Residential Local Telephone CustomerSatisfaction Study SM

Charts and graphs extracted from this press release must be accompanied by a statement identifying
J. D. Power and Associates as the publisher and the J. D. Power and Associates 2002 Residential Local
Telephone Customer Satisfaction StudysM as the source. No advertising or otherpromotional use can be made
of the information in this release or J. D. Power and Associates study results without the express prior written
consent of J.D. Power and Associates.
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help you make sense of the telecom revolution. From useful information ti
choosing the right service provider has never been easier.

J.D. Power Ratings
Wireless ID. Power ratings
Local Telephone . . Cost of Performance Offerings ~
Long Distance Telephone Company Image Billing Service & Reliability Promotion~
(maInstream users)
Long Distance Telephone
(highvolumeusers) AT&T ~ •;~V ~
Internet Service
(dial-up)
InternetService BellSouth ~ ~ ~ ~
(high-speed)
Cable & Satellite

SBC ~

i’m looking for News V

SeeJ.D.Powerand Verizon ~~~:JV ~

Associates awards & news

i need more heip
Lullcto a provider The scoring

~ Among the best. . ~ Does not really stand
Better than most. ~ ~.. . The rest.

* J.D. Power ConsumerCenter ratings do not include all information used to determine J.D. Power and As&

may be based on different criteria.
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